










ABSTRACT 

The focus of this research paper is looking into the business ethics from the perspective of 
Islamic business management in reference to the business management and ethics performed by 
Rasulullah SAW. The methodology used for this purpose is mainly based on literature review. 
The researcher got very supportive cooperation from the libraries of KUIM and the Islamic 
Centre in Kuala Lumpur. In due course the researcher finds out the influential environment in the 
business world that become the leading factor determining success or failure in business. The 
findings also show that business is very encouraged in Islam. Even Our Prophet SAW was a 
successful businessman, 9 out of 10 good returns come from business. 
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